CRYSTAL MOSBY
SENIOR GRAPHIC DESIGNER

Fort Lauderdale, FL | Phone: (443) 882-9944 | Email: crysmosby@gmail.com
Portfolio: crysmosby.com | LinkedIn: linkedin.com/in/crystalmosby

PROFESSIONAL SUMMARY

Senior Graphic Designer with expertise in leading integrated marketing campaigns that elevate brand visibility and engage
audiences. Transforms complex concepts into compelling visual narratives aligned with strategic goals. Manages multiple
projects while ensuring quality standards and brand consistency, delivering innovative design solutions that resonate with
target audiences.

PROFESSIONAL SKILLS TECHNICAL SKILLS

¢ Graphic design + Email design * Adobe Creative Suite e Slack

¢ Brand development * Presentation design ¢ Microsoft Office * Notion

* Website design e Typography * Google Workspace e Figma

* Wireframing e Color theory e Canva e WordPress
e Print design e Visual direction e Adobe Express ¢ HTML + CSS
* Layout design * Video editing ¢ Asana

WORK HISTORY

Senior Graphic Designer | O'Brien Garrett, Washington, DC (Remote) December 2022 - Present

e Leverage Adobe InDesign, Photoshop, and lllustrator to produce award-winning print and digital visuals, including direct
mail collateral such as brochures, calendars, and self-mailers, plus social media and email graphics.

e Conceptualize and lead integrated marketing design for multi-channel nonprofit fundraising campaigns that have
positioned organizations to exceed fundraising goals, encourage voter turnout, and increase their brands’ awareness.

e Manage multiple projects simultaneously while ensuring delivery against tight deadlines.

e Review artwork to ensure compliance with platform specifications for inspection of brand elements and accessibility
prior to production submission.

o Research market trends to inform creative direction and design strategies, enhancing relevance and engagement in
visual communications.

e Collaborate with account teams, copywriters, and stakeholders to transform complex policy information into visually
appealing content, strengthening campaign messaging and brand consistency.

e Developed proposals outlining scope of work and estimated costs, supporting successful client acquisition efforts.

Brand Strategist + Creative Director | Freelance January 2017 - Present
e Crafted brand and digital marketing strategies that enhanced brand awareness and improved donor retention.

e Collaborated with creative teams, including copywriters and designers, to coordinate cross-functional project
execution.

e Assessed prior campaign performance and applied targeted adjustments to improve outcomes for future campaigns.
 Built user-friendly WordPress websites to make conversion-focused navigation and calls to action easy for visitors.
e Owned brand development from concept to execution to maintain consistent visual identity across multiple platforms.

e Oversaw client projects from conceptual development to final delivery, delivering impactful graphics through
typography and layout design.

e Conducted workshops to ensure consistent application of brand guidelines and effective messaging for client teams.

Production Coordinator | American College Health Association, Hanover, MD July 2014 - January 2017

e Led graphic design initiatives and developed brand guidelines to support consistent creation of internal and external
materials for a national membership association of 650+ institutional members.

e Developed conference marketing materials, including mobile applications, print publications, and event signage,
increasing participant engagement.

e Translated complex health information into clear, accessible communications to support engagement for 11,000+
members nationwide, including quarterly newsletters, college health center brochures, and annual reports.

e Designed data visualizations and infographics to support clear communication of health research outcomes.

e Coordinated production workflows and managed vendor relationships, ensuring timely project delivery that met
stakeholder expectations.

e Refined comprehensive brand guidelines and implemented visual identity standards across association stakeholders.

o Designed website graphics, landing pages, and user interface elements; collaborated with technical vendors to ensure
seamless implementation.

EDUCATION
University of Baltimore, Baltimore, MD
Master of Arts, Publication Design
¢ Relevant coursework in Process Design and Project Management

January 2011 - May 2013

Towson University, Towson, MD August 2003 - December 2007

Bachelor of Science, Mass Communication
¢ Certificate in Marketing

REFERENCES
Ashley Pogue, Art Director, (765) 338-8230, O’Brien Garrett
Tia Craddock, Brand Manager, (443) 371-6003, Ferrera Candy Co.
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